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2021 Citizen Survey

The Citizen Survey

 Monitors puise of the o Tracking trends
community o Posted to City website
e Glvic engagement

Feedback Reporting Planhing
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e flllocates resources
o Targets opportunities for
Improving services
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Scientific Survey

e 2,700 households selected to receive the survey
> 1,200 received the mailed survey questionnaire

- 1,900 received a postcard with a weblink

o 20/o were returned as undeliverable -
e 497 completed the survey, providing an overall response - F%%g A
rate of 19%. L ST |
i i \_“'—-—————/_b\xbué;n :f-ﬁ'?j Flaglet
o Average overall response rate IS 15%o, according to CER = S
Polco- d@ ﬂg 3

Swamp
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Open Survey

e Open Gity-wide January 7-21
> 3,690 responses were received
> Responses represent a more robust estimate of
resident opinions

 Broad marketing campaign

o Rdvertising with local media outlets

o Gomprehensive social media marketing campaign

o Embedded in weekly "City Update" email publication

o Included in City employees’ email signature block

o Promoted through Customer Service and City facilities
o Gity-produced videos

o Promoted at City sponsored events

o Press releases
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Demographic Fast Facts

23% District 1
21% District 2
26% District3
2% District 4
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74% own their home
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Data Changes @
Il

o 138 items surveyed for comparison purposes
o 115 items were rated similarly in 2020

e Jincreased in rating (over 7%o)

20 decreased in rating (over 79%o)

According to Polco:

The 7% hy-year margin of error indicates statistically significant differences hetween 2019 and 2021 -

anything greater than a 7% difference may be considered a change over time, and anything within that
range should be considered stable over time.
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Highlights Quality of Life in Palm Coast
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Great Place 1o
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Highlights Palm Coast Characteristics

Overall Feeling of Safety
Quality of Natural
79% &) K iy
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Highlights Palm Coast Governance

5?\!8[3“ Confidence In PC Gov't .\Bﬂmgﬁﬂ\'

42 9%, 36 %0 30 % 39 9/o

0 g0 40% 45 % 37 %
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57 9o 49 %
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2015 2017
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*Percentages represent combination of
two most positive response options.*
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Highlights Palm Coast Neighborhoods

Overall Layout of Residential and
(EEE ) E

commercial Areas
Public Places to Spend Time n%
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50 o ‘ 4 Quality housing
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Highlights Palm Coast Parks and Recreation

Availability of Paths & Trails Special Events & Festivals

80 % 7' 1% 83 % 86 % 68 % ; . %%
9

2017 2019 2021

Quality of Parks
and Recreation
Opportunities

Recreational Opportunities

M 0/p
64 % 60 % 64 %
1 V
2021

Fitness Opportunities
— Quality of Gity

Mm%  75%  76% 82 % Parks

/J *Percentages represent combination of
2019 2021

two most positive response options.*
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Highlights City Services

1
790/ customer
Service 76%

5 City Services
O/o 15 % sewer
SR G

lzw
Animal Gontrol

Public
Information

*Percentages represent combinat lon Ilf
most p ponse options.*

stormwater
Management

64%




Highlights

. Ease of Travel by Car § Ease of Walking

50 7%  73% = ot B

58 0%/ 51 0/g
u %\«\
2019 2021

25

2015

) Street Lighting 5 Sidewalk Maintenance
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T SR o L Major Streets

28 %

2%
12% 5%
~11. o
201 2015 2017 9 201



Q@ v (Coast 2021 Citizen Survey
Highlights Citizen Safety

‘92%’ '83%' 82%

D, 0% (90%)

Fire Prevention
and'Education

Feel Safe from

Fire, Flood, eic.
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Highlights Business Friendly

. Vibrancy of Commercial Area

. Employment Opportunities

. Palm Goast as a Place o Work

26 %o

2017

1: 1: 8%
I
ﬂllallw 1) |
60% Businesses 449
and services

2015

%

Shopping
Opportunities
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*Percentages represent comb ination of
two most IlIISﬂWE response options.*
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Highlights vlstom.guestion#1-Streels

Condition of Gondition/of
Nelghborhood Streets Street $19ns

Condition of Condition of
Pavement Markings Major Streets

*+xpercentages represent 'Excellent’ and 'Good' ratings.***
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Highlights oustom ﬂuestmn #2 Streel Enhanaemems

| 111
More Pedestri Bike Path ]

*+xpercentages represent 'Essential’ and 'Very Important' ratings.***
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Higlights custom.guestion #3:-Swales

Quality of'Storm Water
SWale system

*+xpercentages represent 'Excellent’ and 'Good' ratings.***
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Highlights vlustom.guestion#4:salt:Water-canals

stipport Paim Goast Funding

80%0

d Study for Dredging Salt
watier Ganals

*++percentages represent "Strongly Support’ and 'Somewhat Support’ ratings.***
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Next Steps:

City Council Member One-On-
Ones
SAP Evaluation #1: March 22nd

10 Year Capital Improvement
Forecast: March 22nd

SAP Evaluation #2 and Special
Budget Workshop: April 26

2021 Citizen Survey




QUESTIONS?
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